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Conference Sponsor Recognition and Benefi ts 
Sponsors of the 2010 National Conference of Regions will enjoy opportunities for public recognition, conference 
participation, and one-on-one interactions with regional council and metropolitan planning organization elected 
offi cials, executives and their staff from across the country. Attendance for last year’s event included more than 
250 attendees, representing 121 public and private organizations from 30 states and Washington, DC. With an 
expanded agenda, focusing on the Administration’s priorities, Congressional activities, and critical policy issues 
and pending federal legislation that will impact regions, attendance for this year’s event will be the highest a 
National Conference of Regions has ever seen!

Thank you in advance for your support and attendance!

$5,000 – Gold Level - Board of Directors / Executive Directors Council 
Reception Sponsor

Projected Attendance at Board of Directors Dinner: 150

NARC directory of conference attendees• 
Full page ad in conference program• 
Recognition on NARC website• 
Recognition in email marketing• 
Literature distributed within Registration Packet• 

Two full conference registrations• 
Invitation for two to Board of Directors / Executive • 
Directors Council reception
Formal introduction at opening session• 
Free booth space• 

For additional information, please contact:
Lindsey Riley, Member Services Manager
202.986.1032 x220 or lindsey@NARC.org

$3,000 – Silver Level - Breakfast or Lunch Sponsor
Projected Attendance at Breakfasts and Lunches: 250

One full conference registration• 
Formal introduction at opening session• 
Free booth space• 
NARC directory of conference attendees• 

Half page ad in conference program• 
Recognition on NARC website• 
Recognition in email marketing• 

$1,500 – Bronze Level - Break Sponsor
Projected Attendance at Breaks: 250

One full conference registration• 
Name recognition at opening session• 
NARC directory of conference attendees• 

Quarter page ad in program• 
Recognition on NARC website• 
Recognition in email marketing• 


